
Assignment Details
The following outcome will be assessed in this Assignment: 
MT219-3: Describe market segmentation and target marketing in a case scenario. 
Using the information on the target market you learned from reading Chapters 6 and 8 in your text, original research on the Internet, and the various Learning Activities provided, read the scenario and respond to the checklist items in a business memo format (see Course Documents for the business memo format).
Scenario: The product is a portable multimedia center to be marketed in the U. S. market, called “Media Popup” made by the start-up company Porttron, Inc. The multimedia center is a glossy compact entertainment box 10”X12” and includes a screen with optional additional screen extension that pops out of the right side, computer keyboard that folds down, 4 surround sound mini-speakers that can be adhered to any hard surface with the stick strips at the back of each speaker, and includes a subscription to streamed movies, music, and videos for two years for $499. It is available in 3 different colors (black, 
silver, white).
[bookmark: _Hlk513226474][bookmark: _GoBack]Business Memo: You are a marketing assistant at Porttron Inc. tasked with providing a business memo (i.e., an internal company document) to the United States (U.S.) executive management team of Porttron Inc. concerning the checklist items provided below.
Write a minimum 500-word original business memo. In a concise manner, describe to executive management the data you will analyze to determine a potential market for this product. State your purpose in the opening paragraph and provide sufficient information to explain the required items. Finally, provide a concluding paragraph to summarize your suggestions.
Checklist:
1. Identify either a consumer or business market.
2. Describe your bases for segmenting the market (Ex. – Demographics).
3. Identify segmentation descriptors (Ex. – Age, occupation, income).
4. Explain your rationale for the segmentation descriptors.
5. Describe a target market. 
6. Identify a marketing mix (Product, place, promotion, price).

Using a minimum of 2 pages (500 words) in a Microsoft Word® document, write the business memo using the 6th edition APA format and citation style
Access the rubric.
Submit your Assignment to the Dropbox.
Disclaimer: The organization and any characters depicted in this exercise are fictional. Any resemblance 

http://www.pewresearch.org/fact-tank/2017/09/13/about-6-in-10-young-adults-in-u-s-primarily-use-online-streaming-to-watch-tv/to real organizations or individuals is purely coincidental.

https://marketingartfully.com/2010/11/10/what-are-important-customer-demographics/
Why is age an important demographic

https://media510.wordpress.com/chapters/
https://www.manifest-tech.com/media_pda/portable_media.htm
https://www.bcg.com/publications/2014/marketing-center-consumer-customer-insight-how-millennials-changing-marketing-forever.aspx


Selling to consumer market 
The basis for segmenting the market – I’m going to be using / talking about demographics and psychographics
Demographics- age, occupation, family, income level
who will be using it at what age
High price for subscriptions why have an all in one. 
Have different options for the subscriptions
Younger because they are more flexible for using the product than older generation.  
Partnering with big name companies for promotion like Netflix, internet-based ads
Psychographic- they might want more because they scream more
Income level- steep price for this service what are people going to pay, what gender will it appeal to more men or women.
$50,000 a year low-income will not buy it because they are focused more on the needs, who will and can spend on the entertainment?
Online- the rationale scream demographics all the demographics are pointing this way
Product-
Place- internet, electronic store (best buy)
Promotion- partnering up with Netflix, Spotify and other online ads
Price- offer different price points, only one speaker or 2 speakers for a cheaper price
The screen service might be what going to sell verse the hardware
Target market- young adult with flexibility, screaming, early career but still have the income to purchase it. Save some info from checklist item 2 to include
